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BOOMERS: Problem or Solution? Past It or Part of the Future? 

It’s time to get back to changing the world for the better: here’s how. 
 

 
 

Visionary Author and Speaker Whitney Vosburgh shares how people  
over 50 can start the New Year with ’20:20’ vision and a Brand New Purpose 

 
(Berkeley, CA — August 8, 2019) At this pivotal time in history, as the world faces a 
variety of monumental challenges — from widespread anxiety and addiction to 
political and economic instability — Baby Boomers and older Generation Xers truly 
hold the keys to the future. When it comes to wealth and influence, people over 50 
own more than 70% of the assets in the U.S., according to Neilsen. If we thought of 
these individuals as their own country, they would be the citizens of the third-largest 
economy on earth.   
 
In the “era of revolution” — the 1960s & 70s — young people idealistically believed they 
could change the world. Somehow, however, they lost their way in the decades that 
followed, as they built their careers and raised their families. As Whitney Vosburgh 



emphasizes in his new book, ‘Brand New Purpose: Turning Grey Into Great’ 
(Amazon — January 1st, 2020), these generations now have the opportunity to “step 
back on the path” and make the difference in the world that they dreamt of years ago. 
Many people over 50 now have everything they need in their lives in terms of comfort 
and materialism. Now, with more time behind them than ahead of them, these 
generations are keenly aware that they can’t take it with them, and realize it is 
imperative for them to do all they can to build a better, far more sustainable world as a 
legacy to their children and grandchildren.  
 
In the earlier days of revolution, there was a tangible sense of anger in the air. Those 
in their teens and twenties were dissatisfied with the choices of their parents, not just 
because of Vietnam, but also because of a lack of opportunity for women and 
members of minority populations. Today’s older generations find themselves on the 
receiving end of similar anger from today’s youth, in response to the troubled state of 
the world. They now risk the fate of being forever known as ‘Baby Gloomers’ because 
of the crises they have created or tolerated for far too long. Instead, they can take 
action now to find ways to become ‘Baby Bloomers’ — applying their unique talents 
and immense assets to solve pressing problems and create a better world.  These 
individuals have the wealth, control and influence to make a lasting difference, but 
many lack the moral authority, spiritual leadership, mindfulness and knowledge of 
how to truly become the transformational leaders they sought to become many 
decades ago. The ‘Me Generation’ needs to become the ‘We Generation,’ but finds 
itself uncertain how to accomplish this. Those inspired by this challenge will find the 
keys to this transformation — “going from age-ing to sage-ing” — in Brand New 
Purpose. 
 
In his new book, Vosburgh draws upon his global experience in business, community 
building in the second half of life, and the arts, and his deep understanding of what 
motivates people from a variety of backgrounds and cultures to overcome the barriers 
that have prevented them from tapping into their unique gifts, talents and wisdom. As 
readers of this transformational new book will discover, one key to creating 
sustainable change is an appreciation for community and sense of place — in the 
workplace, families, and as inhabitants of this fragile planet. 
 
Vosburgh’s search for personal and universal purpose, meaning, community and 
commonality has been a lifelong quest — and he shares the insights he has learned 
along the way with his readers.  Vosburgh’s personal journey has led him through a 
long series of overlapping careers from accounting to art, from design to divinity, and 
from brand strategy to strategic leadership. Following this eclectic path, Vosburgh, an 
atheist, was drawn to enroll in theological school, where his graduate thesis focused 
on the need for and importance of building community and of being of service in the 
second half of life — after all, it can last fifty years or more.  
 
As Vosburgh describes in Brand New Purpose, while he was a student attending the 
Graduate Theological Union in Berkeley, California, he created a monthly Meetup 



group called ‘Second Act: Creating a Meaningful Middle Age and Beyond,’ which met 
for three years, and served as original research for his thesis. This Second Act project 
consisted of monthly ‘Compassion Circle’ potluck gatherings hosted by volunteers 
that served as safe, discreet forums for those in midlife transition to come together to 
explore and share their quest for purpose, meaning and answers. The insights drawn 
from this project and his search for greater clarity in life served as the foundation for 
his thesis.  
 
After divinity school, Vosburgh went on to become interim Chief Marketing Officer at 
a $10 billion dollar division of the healthcare giant McKesson and then at Hewlett 
Packard Enterprise, both Fortune 20 companies. Based on these two consultancies, 
where he endeavored to apply what he learned from divinity school in the corporate 
world, Vosburgh co-authored two ‘Work The Future! Today’ books, which provide a 
three-part path for individuals and organizations to find and follow their path to 
purpose, passion and prosperity. 
 
This remarkable new guidebook to the second half of life will enable readers to ‘Work 
The Future! Today,’ and to be the transformation the world so desperately needs, 
starting right now. These older generations of leaders are needed now more than 
ever. As Vosburgh reminds them, “We have a choice. We can make all the difference, 
or just be the problem.” 

About the Author 
 
Whitney Vosburgh is co-founder of WORK THE FUTURE! TODAY, a social venture 
that offers vision, leadership and solutions for maximizing personal, organizational 
and societal potential, and co-founder of Brand New Purpose, a brand 
transformation consultancy that creates purpose-built, value-driven opportunities. He 
is also a consulting Chief Marketing Officer and change agent for Fortune 20 
companies and Silicon Valley startups, guiding over $20+ billion worth of M&A, IPOs, 
sales, pivots and launches. Whitney graduated with an M.A. in Religious Leadership 
for Social Change from the Graduate Theological Union in Berkeley, California, and 
with a B.F.A. from Parsons School of Design in New York City. His expertise on the 
Future of Work has been featured in four books, including a bestseller by Dan Pink, 
and in “Conscious Company” magazine. His work has been featured by ABC, BBC, 
Conscious Company, Newsweek, Time, US News & World Report, Venture, and The 
Wall Street Journal. When Whitney is not focusing on business consulting, speaking 
and writing, he creates art, which has been exhibited throughout the world. His 
Tweets can be found at: @brandguru 
 
For more information about Brand New Purpose, visit: 
http://www.brandnewpurpose.com 
 
To learn more about Whitney Vosburgh’s ‘Work The Future! Today’ books and the 
work behind them, visit http://www.workthefuture.today 
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